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ABSTRACT 

This document contains all the information about the construction and launching of the official MORPHO 

web site. It gives details on the tools used to develop the website and illustrates the different pages it 

contains. The MORPHO website is the main tool of the Project's Dissemination and Communication Plan, 

which reflects the rest of the communicative actions and the generation of results. Therefore, its design, 

management and maintenance are key activities. This website will be a dynamic platform that can accompany 

the project's development. 
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1. Introduction 

The MORPHO website was structured and designed as the vehicle for dissemination of the work, 

both to the general public and also to experts in the field. The website is the meeting place for 

all stakeholders, media and general public interested in the project. Dissemination and 

communication strategies and campaigns developed online and offline will be complementary 

and will aim to attract visitors to the website. 

The website will provide detailed information about the MORPHO project objectives and 

activities. The intended use is for public dissemination. The objective will be that this website 

will be constantly updated with material such as upcoming meetings, participations in events, 

dissemination actions, conferences, publications, newsletters, news, photos, etc. It will be a key 

enabler for communications between project partners, stakeholders and the wider public to 

share project outcomes. It will be open to the general public and will be viewable by anyone 

with access to Internet.  

The following domain name was register to host the website: http://morpho-h2020.eu/ 

As the work package leader, FEUGA was the partner in charge of the webpage construction and 

it will be responsible of its maintenance. The website was designed aiming to follow the main 

work package objective, which is: defining and implementing the overall strategy to maximize 

the impact of MORPHO project (communication, dissemination and exploitation) following 

project results and facilitating the participation and dialogue with stakeholders and existing 

networks. 

Responsive Web Design makes MORPHO page look good on all devices (desktops, tablets, and 

phones). Also, responsive Web Design is about using HTML and CSS to resize, hide, shrink, 

enlarge, or move the content to make it look good on any screen. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://morpho-h2020.eu/
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2. The MORPHO website 

structure 

The website has been built using WordPress, which facilitates updating by the project 

management team over the duration of the project. All sections of the website have on top the 

MORPHO logo and on the bottom a reference to the Horizon 2020 funding by the European 

Union. 

At the top, there are six labels, three of them with a drop-down menu, that point to the various 

sections available. At the top right, all the links to MORPHO social media, the newsletter and the 

intranet are presented. 

2.1. Home 

The main page presents the MORPHO project at a glance, explaining the main objectives of the 

project.  At the bottom of the page the most recent news display in a carrousel format, so the 

website visitors can immediately be informed about the latest actions within the project.  
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Figure 1. Home page 
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2.2. About 

The MORPHO project is explain in detail through each sub-section. All the information related 

to the origin, objectives, financing, activities and expectations is collected here.  

This page is split in the following sub-sections: 

▪ Project Overview 

▪ Work Packages 

▪ Objectives 

▪ Expected Impact 

 

2.2.1. Project Overview 

This section briefly explains the project nature, financing and goals. The images generated to 

achieve a better understanding of the explanation given, follow the design guidelines created 

on the Book of Style.

 

Figure 2. Project Overview 
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2.2.2. Work Packages 

In this section the work packages are presented in a table. The table contains the WP number, 

title, and represents the interrelation among them. It was design using the MORPHO corporative 

colours and it aims to clarify in a simple way the interrelations between each WP. 

 

Figure 3. Work Packages 
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2.2.3. Objectives 

As shown in Figure 4, this section of the website elaborates on the specific objectives of the 

H2020 project. An abstract image related to each topic was specifically designed to illustrate the 

objective in question. 

 

Figure 4. Objectives 

 

2.2.4. Expected Impact 

Text describing the expected impact of the project MORPHO is provided in this section. It 

provides to the visitor an overview of the context of the project and the innovation level and 

added value. As in the Objectives page, each topic is illustrated in an abstract way to represent 

what the text is describing. This has a double intention, to make each topic more recognisable 

and to make the webpage more appealing and easy to assimilate.  
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Figure 5. Expected Impact 

2.3. Partners 

The “Partners” page has information on every company, association or institution that takes 

part on the MORPHO project. In an easy identifiable way, each sub-section holds a list of names 

and logos. 

This page is split in the following sub-sections: 

▪ Consortium 

▪ Advisory Board 
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2.3.1. Consortium 

A list of all MORPHO partners, with their country of origin and a hyperlink to the website of each 

partner institution, can be found in this section. They all appear on a grayscale until touched or 

hovered over with the mouse, when they show their original colours. 

 

Figure 6. Consortium 

 

2.3.2. Advisory Board 

As in the section before, a list of every advisory board member is given with hyperlink to their 

official website. The original colours of each logo are hidden until touched or hovered over. 
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Figure 7. Advisory Board 

2.4. Dissemination 

The “Dissemination” page provides access to all the material produced on the purpose for the 

dissemination objectives set by the project and is targeted to Scientific Community, technicians, 

experts, designers, end users, potential customers/investors and other stakeholders. 

In this section various types of documents (scientific articles, newsletters, reports, 

presentations, videos, relevant links, opinions and other resources), developed during the 

project, as well as project’s representative material (leaflets, brochures, etc.) will be stored.  

This page will be constantly updated with the material as long as it is produced by the project, 

such as multi-media publications, newsletters, deliverables, scientific publications, etc. 

The page is split in the following sub-sections: 

▪ Deliverables 

▪ Scientific Publications 

▪ Media Appearances 

▪ Newsletters 

▪ Materials 
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2.4.1. Deliverables 

A list of all MORPHO project deliverables, already generated and to be generated, is displayed 

in this section. All public deliverables will be accessible to download on PDF as soon as they are  

officially released by the Commission.  

 

Figure 8. Deliverables 
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2.4.2. Scientific Publications 

The “Publications” page has the objective to provide the source of all the material as a result of 

the research activity of the project excluding confidential information. This page will be 

constantly updated with the material as long as it is produced by the project, such as formal 

documentation, technical publications, papers, etc. 

 

Figure 9. Scientific Publications 

2.4.3. Media Appearances 

As part of the communication efforts, the MORPHO projects aims to achieve a strong media 

presence. Every appearance on any media around the world will be collected on this page, 

organised and classified to be easily findable. 

 

Figure 10. Media Appearances 

2.4.4. Newsletters 

An annual newsletter will be distributed between stakeholders and general public including 

achievements/news of the project that will redirect to the website. Newsletters will be uploaded 

as well on the website in this specific section. To attract new subscribers, the subscription form 
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is displayed in this page as well as on the main menu.  

 

Figure 11. Newsletters 

 

2.4.5. Materials 

To be well represented on media appearances, conferences, etc. MORPHO has prepared two 

logo versions, easily downloable, to guaranted the quality of the images. This page will be 

updated with brochures, posters or any other publicity materials the project may find interesting 

to share.  

 

Figure 12. Materials 
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2.5. News 

The “News” page is intended to present the latest updates related to the activity of the Project 

in order to get a quick refresh on what happened on the recent period. On the side panel, a 

search feature is available to look for news, articles, posts. This page will be constantly updated 

with the latest material such as upcoming meetings, participations in events, dissemination 

actions, conferences, etc. Figure 13 gives a representation of the “News” page with the first 

events in which the project is participating, consortium meetings and press releases.  

In order to keep the website attractive for external users, all partners are requested to report 

to FEUGA any potential news related to the project that could be added to this section. 

 

 

Figure 13. News 
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2.6. Contact 

A contact form is available on the MORPHO website. It requires the name, email address, and a 

message. Once the message is sent, it arrives directly to the FEUGA’s communication team, who 

will be in charge of distributing the message to the appropriate recipient among the partners.  

In a line with the website’s privacy policy, the email address of the visitor is required in order to 

send feedback. 

 

 

Figure 14. Contact 
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3. Measuring results  

Visits to the website will be measured and evaluated with the use of statistics integrated with 

Google Analytics. This is the best tool for personalised views and graphs about type of users, 

geographical location, origin of web traffic, most visited sections, most demanded materials, 

etc.  

Google Analytics give a wealth of information about MORPHO website performance metrics, but 

in a very simply put way. It shows us the following: 

 1. How much traffic is coming to the site.  

2. Where the traffic is coming from.  

3. What visitors are doing once they are on the site.  

Analytics works by tracking ‘tags’, which are a small piece of JavaScript code that are installed 

on every page of the website to work properly. This data is then collated and shown in a ‘report’ 

page in the Google Analytics’ admin interface. 

The website key performance indicators will be tracked and circulated to the consortium 

partners on a regular basis.  

 

 


